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2020 

Introduction 
 

The Consumer Protection (Fair Trading) Act ("CPFTA") is a major pillar of Singapore's consumer 

protection framework. It provides consumers with legal safeguards against unfair practices, enables 

them to have recourse to civil remedies before the courts, and is administered by the Competition and 

Consumer Commission of Singapore ("CCCS"). Under the CPTFA, consumers have the statutory right 

to commence legal action against a supplier who engages in an unfair practice. 

 

On 7 September 2020, CCCS published the Guidelines on Price Transparency ("Guidelines") to set 

out how CCCS will give effect to the CPFTA in relation to four pricing practices: drip pricing; price 

comparisons; discounts; and the use of the term "free". The Guidelines are founded on the principles 

that suppliers should not make false or misleading claims, and should be transparent and clear in their 

communication with consumers. The Guidelines were finalised by CCCS after considering the 

responses received from a public consultation on the draft Guidelines last year (see here for our Client 

Update on the draft Guidelines). 

 

The Guidelines will come into effect on 1 November 2020 and apply to all suppliers, whether operating 

online or in physical stores. The Guidelines do not "absolve suppliers of obligations" under any other 

guidance from any sectoral regulators; where such guidance is more stringent that the Guidelines, then 

suppliers should follow the stricter approach. 

 

This Update provides an overview of the Guidelines and flags key points that suppliers should take note 

of, particularly as the onus falls on suppliers, in the event of a consumer dispute, to prove that they did 

not engage in an unfair practice. 

 

Drip Pricing 
 

Drip pricing refers to the practice of advertising a product or service at a lower headline price than the 

final price that a consumer would pay due to additional fees that may be mandatory or charged for 

optional add-ons, especially where add-ons are presented on an opt-out basis (for instance, through 

pre-ticked selections). 

 

To avoid engaging in unfair practices via drip pricing: 

 

https://eoasis.rajahtann.com/eoasis/lu/pdf/2019_10_CCCS_Price_Transparency.pdf
https://www.linkedin.com/company/rajah-&-tann
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1. Suppliers should ensure that mandatory charges (such as taxes, surcharges, service fees, etc.) 

are included in the total headline price or, for charges that cannot be calculated in advance, 

have their existence clearly and prominently disclosed. 

 

a. Disclosure should incorporate subsequent fees that third parties may impose on a 

consumer, such as for cross-border transactions that will include unavoidable additional 

conversion fees. 

 

b. Apart from the hotel, and food and beverage industries, all other suppliers must display 

a GST-inclusive price, and have it at least as prominent as any displayed GST-exclusive 

price. 

 

2. If pre-ticked boxes are used, suppliers must include the appropriate disclosures, such as 

material terms and conditions, prices, and options for "opt-out", cancellation, and refunds. 

However, CCCS's recommendation is to simply take the "opt-in" or "opt-neutral" approaches 

instead, which require the consumer to select a checkbox that is unchecked by default or 

actively select one of two options before proceeding to the next step in the transaction process. 

 

3. Suppliers should also provide a final itemised price listing prior to making payment. 

 

Key terms and conditions should be stated clearly and prominently instead of being stated in fine print, 

or even obscured or made less prominent by website design elements such as pop-ups or flashing 

banners. Regarding hyperlinks, CCCS notes that they are generally insufficient to disclose material 

terms and conditions, but may reasonably be used due to space constraints provided that they are clear 

and prominent. 

 

Additionally, suppliers should be careful not to supply unsolicited goods or services. This includes where 

a consumer inadvertently fails to notice and uncheck a pre-ticked box that was positioned 

inconspicuously and/or was in the fine print. 

 

Price Comparisons 
 

Price comparison is generally used by suppliers to demonstrate a price advantage over their 

competitors. Such comparisons must not be false or misleading, and suppliers must be able to 

substantiate any representation of a price advantage. Suppliers should take steps such as: 

 

1. Periodically updating comparisons to ensure accuracy of the representations made; and 

2. Ensuring that the compared goods are accepted to be similar or equivalent by consumers or 

trade norms, and not engage in practices such as comparing the price of an older model to a 

competitor's latest model. 
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The availability of refunds does not absolve suppliers from their duty to avoid false or misleading 

representations. To safeguard themselves, suppliers should keep records and evidence where possible 

to prove that their price comparisons are not false or misleading. 

 

Discounts to Represent a Price Benefit 
 

Representations of discounts offered must accurately reflect the following: 

 

1. The usual price of the product – The represented usual price should have been offered for a 

reasonable period, and offered openly and actively in the recent, regular course of business. 

For instance, marking up a product's price for one day, then offering a discount based on that 

single-day price, would mislead consumers on the true price benefit of the offered discount. 

 

2. Duration of the discount/sale – Suppliers should not indicate that the sale will end shortly if there 

is no real intention to increase the price afterwards. If there is a legitimate reason to change the 

time period of the sale, the previous advertisements should be amended or withdrawn as soon 

as possible. 

 
3. Terms of the discount – Qualifiers such as "starting from" or "as low as" must be genuine, and 

should be clearly and prominently displayed. 

 
Similarly, suppliers should keep records of past sales and prices to prove that their representations are 

not false or misleading. 

 

Use of the Term "Free" 
 

Suppliers sometimes provide consumers with "free" products and services to encourage consumers to 

try a product/service so that they may eventually buy it. When offering "free" products and services, 

CCCS has warned against the following practices: 

 

1. Recouping the cost of the "free" product or service either partially or in full, for instance by 

reducing the quality or quantity, or increasing the price of a package to cover the "free" product 

or service; 

 

2. Offering free products or services without any intention to provide the same; and 

 

3. Failing to clearly and prominently state any conditions attached to the "free" product or service, 

such as subsequent charges in the event the consumer does not make any other purchase, or 

eligibility criteria to be met before receiving the "free" product or service. 
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As a matter of good practice, suppliers should also inform consumers before the conclusion of their free 

trial and provide clear information on the cancellation process should consumers not wish to pay for the 

continuation of the product or service. 

 

Concluding Remarks 
 

While the recommended practices in the Guidelines are not binding in themselves, they are illustrative 

of the approach that CCCS will take in enforcing the CPFTA, and businesses would do well to adhere 

to them. CCCS has taken action previously against several suppliers for non-compliant practices that 

have been described in the Guidelines. 

 

Given that the draft Guidelines were issued last September and the official Guidelines only kick in after 

two months of its publication, there is little scope for suppliers to assert inability to review their practices 

or to update and enhance existing non-complying practices to comply with the Guidelines and CPFTA. 

Suppliers are reminded that they bear the onus of proving that they have not committed an unfair 

practice in the event of a dispute – thus, compliance with CCCS’s recommended best practices will aid 

suppliers from an evidentiary point of view. It follows that businesses must take all steps to ensure 

awareness creation within their organisation and full compliance. 

 

Should you have any queries on the Guidelines or related issues, please feel free to approach our team 

below. 
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Contacts 
   

     

 

Kala Anandarajah 
Head, Competition & 
Antitrust and Trade  
 
T +65 6232 0111 
 
kala.anandarajah@rajahtann.com 
 

 

  

Dominique Lombardi 
Partner (Foreign Lawyer), 
Competition & Antitrust and Trade 
 
T +65 6232 0104 
 
dominique.lombardi@rajahtann.com 

   

   

 

Tanya Tang 
Partner (Chief Economic & 
Policy Advisor), 
Competition & Antitrust and 
Trade 
 
T +65 6232 0298 
 
tanya.tang@rajahtann.com 
 

   

   

   
 

Please feel free to also contact Knowledge and Risk Management at eOASIS@rajahtann.com.

mailto:kala.anandarajah@rajahtann.com
mailto:dominique.lombardi@rajahtann.com
mailto:tanya.tang@rajahtann.com
mailto:eOASIS@rajahtann.com
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Our Regional Contacts 

  
Rajah & Tann Singapore LLP 

T  +65 6535 3600   

sg.rajahtannasia.com 

  
Christopher & Lee Ong 

T  +60 3 2273 1919    

F  +60 3 2273 8310 

www.christopherleeong.com  

   

 

R&T Sok & Heng Law Office 

T  +855 23 963 112 / 113    

F  +855 23 963 116 

kh.rajahtannasia.com 

  
Rajah & Tann Myanmar Company Limited 

T  +95 1 9345 343 / +95 1 9345 346 

F  +95 1 9345 348 

mm.rajahtannasia.com 

   

 
Rajah & Tann Singapore LLP 

Shanghai Representative Office 

T  +86 21 6120 8818    

F  +86 21 6120 8820 

cn.rajahtannasia.com 

 

  
Gatmaytan Yap Patacsil Gutierrez & Protacio (C&G Law)  

T  +632 8894 0377 to 79 / +632 8894 4931 to 32   

F  +632 8552 1977 to 78 

www.cagatlaw.com 

   

 
Assegaf Hamzah & Partners 

 

Jakarta Office 

T  +62 21 2555 7800    

F  +62 21 2555 7899 

 

Surabaya Office 

T  +62 31 5116 4550    

F  +62 31 5116 4560 

www.ahp.co.id 

  

R&T Asia (Thailand) Limited 

T  +66 2 656 1991    

F  +66 2 656 0833 

th.rajahtannasia.com 

 
Rajah & Tann LCT Lawyers 

 

Ho Chi Minh City Office 

T  +84 28 3821 2382 / +84 28 3821 2673    

F  +84 28 3520 8206 

 

Hanoi Office 

T  +84 24 3267 6127    

F  +84 24 3267 6128 

www.rajahtannlct.com 

  

 

Rajah & Tann (Laos) Co., Ltd. 

T  +856 21 454 239    

F  +856 21 285 261 

la.rajahtannasia.com 

 

 
Rajah & Tann Asia is a network of legal practices based in Asia. 

 

Member firms are independently constituted and regulated in accordance with relevant local legal requirements. Services provided by a 

member firm are governed by the terms of engagement between the member firm and the client. 

 

This update is solely intended to provide general information and does not provide any advice or create any relationship, whether legally 

binding or otherwise. Rajah & Tann Asia and its member firms do not accept, and fully disclaim, responsibility for any loss or damage which 

may result from accessing or relying on this update. 
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Our Regional Presence 
 

 
 
 
 

Rajah & Tann Singapore LLP is one of the largest full-service law firms in Singapore, providing high quality advice to an impressive list of clients.  
We place strong emphasis on promptness, accessibility and reliability in dealing with clients. At the same time, the firm strives towards a practical 
yet creative approach in dealing with business and commercial problems. As the Singapore member firm of the Lex Mundi Network, we are able to 
offer access to excellent legal expertise in more than 100 countries.  
 
Rajah & Tann Singapore LLP is part of Rajah & Tann Asia, a network of local law firms in Singapore, Cambodia, China, Indonesia, Lao PDR, 
Malaysia, Myanmar, the Philippines, Thailand and Vietnam. Our Asian network also includes regional desks focused on Brunei, Japan and South 
Asia.    
 
The contents of this Update are owned by Rajah & Tann Singapore LLP and subject to copyright protection under the laws of Singapore and, through 
international treaties, other countries. No part of this Update may be reproduced, licensed, sold, published, transmitted, modified, adapted, publicly 
displayed, broadcast (including storage in any medium by electronic means whether or not transiently for any purpose save as permitted herein) 
without the prior written permission of Rajah & Tann Singapore LLP. 
 
Please note also that whilst the information in this Update is correct to the best of our knowledge and belief at the time of writing, it is only intended 
to provide a general guide to the subject matter and should not be treated as a substitute for specific professional advice for any particular course 
of action as such information may not suit your specific business and operational requirements. It is to your advantage to seek legal advice for your 
specific situation. In this regard, you may call the lawyer you normally deal with in Rajah & Tann Singapore LLP or email Knowledge & Risk 
Management at eOASIS@rajahtann.com. 
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