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ASAS Publishes Social Media 
Marketing Guidelines – Influencers to 
Disclose Sponsorships 
 

About the ASAS 
 
The Advertising Standards Authority of Singapore (“ASAS”) is the self-regulatory watchdog of the 
advertising industry in Singapore and is comprised of representatives from key industry members such as 
advertisers, government agencies, and media owners. The ASAS is responsible for setting industry 
standards and best practices for advertising in Singapore, and these are set out in the Singapore Code of 
Advertising Practice (“SCAP”). The ASAS is also tasked with handling consumer complaints in relation to 
questionable advertising practices in all media and with providing guidance to advertisers who are unsure 
about the acceptability of their advertisements.  

 
Overview of the Guidelines 
 
On 29 August 2016, the ASAS published its Guidelines on Interactive Marketing Communications & 
Social Media (the “Guidelines”), which are aimed at setting ethical standards of conduct for digital 
marketing communications, with a particular focus on social media marketing. The Guidelines came into 
effect upon publication, but marketers and media owners have been given a one-month grace period, i.e. 
until 29 September 2016, to comply with the Guidelines.  
 
As stated by the ASAS in its press release accompanying the publication of the Guidelines, the Guidelines 
were developed in response to the recent spate of controversies and numerous public complaints that it 
had received in relation to misleading or inaccurate online marketing communications. The issues 
complained about included misleading representations of discounts and rates, false depictions of 
products, and questionable claims about product efficacy. The ASAS noted that the growing frequency of 
such mischief may potentially undermine consumer confidence in digital marketing as a whole, thus 
necessitating the introduction of clear industry standards in this sphere. 
  
The Guidelines function as an appendix to the larger SCAP, highlighting how the core general principles 
espoused in the SCAP, such as honesty and truthful presentation in particular, are to be applied in the 
specific context of social media marketing. The Guidelines are intended to regulate social media 
marketing content that has been paid for or sponsored in any form, and therefore do not cover purely 
user-generated content, such as “likes”, “retweets” or independent user reviews. To this end, the 
Guidelines have set out a number of key requirements governing the conduct and use of digital marketing 
communications. 
 
Disclosure of Commercial Relationships 
 
The first and most substantial requirement is that all marketing communications are to be clearly 
distinguished from editorial or personal opinions via the disclosure of any commercial relationship or 
connection that exists between the endorser and marketer of the product or service, where the connection 
may have a material effect on the weight or credibility of the endorsement. The onus of ensuring 
compliance with the Guidelines falls on marketers and not endorsers. Annex B of the Guidelines contains 
a helpful list of examples of such connections where disclosure is required, including sponsorships, 
complimentary samples, friendly favours, and special invitations. However, it must be noted that this list 
of examples is not an exhaustive one, and marketers should therefore seek to err on the side of greater 
disclosure where possible.  
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Further, it is irrelevant that the digital marketing communication in question is a genuine reflection of the 
feelings or opinions of the endorser, or that the contents of the communication were created entirely and 
independently by the endorser – the fact that a commercial or financial relationship exists between the 
endorser and the marketer must be clearly disclosed.  
 
In relation to the form that disclosures must take, the Guidelines state that disclosures of commercial 
relationship should utilise simple and straightforward syntax, and legalese and technical jargon should be 
avoided. Some helpful examples provided within the Guidelines include “this post was sponsored by…”, 
“we were a guest of…” and “I would like to thank (client) for their invitation”. Where the medium of 
communication to be used has a length or space constraint, such as Twitter, the Guidelines recommend 
disclosure to take the form of abbreviated hashtags, such as “#endorsed” or “#adv”.  
 
Additionally, the Guidelines also require that the disclosure of commercial relationship must be clearly 
visible and prominent within the digital marketing communication, and must be displayed as early as is 
reasonably possible so as to be noticeable to consumers with minimal scrolling or clicking. 
 
Other Notable Requirements 
 
Aside from the disclosure requirements, the Guidelines also set certain standards in terms of clarity and 
accuracy of information conveyed in a digital marketing communication. Key information that is likely to 
influence consumer decisions, such as prices, product characteristics, and sales procedure and conditions, 
should be clearly indicated within the communication. Software or other technical devices should not be 
used to obscure or conceal such material information. 
 
Separately, the Guidelines also state that digital marketing communication directed at children of a 
particular age group must be appropriate and suitable for such children. Given how highly connected to 
online media children are these days, it is important that marketers ensure their communications do not 
exploit the natural credulity or lack of experience of young persons or promote any products or services 
that are inappropriate for their age. 
 
Enforcement 
 
As with all other standards promulgated by the ASAS, the Guidelines do not have binding force of law, but 
are enforced via industry-level sanctions. Marketers who fail to comply with the Guidelines may have 
their advertising space or time withheld by media owners, or their trading privileges withdrawn by 
advertising agencies. For particularly egregious offenders, the ASAS will take the additional step of 
naming and shaming them by publishing the full details of their infringements. In certain circumstances, 
the Consumers Association of Singapore may opt to take further legal action against the offending 
marketers under the Consumer Protection (Fair Trading) Act.  

 
Conclusion 
 
Overall, the development and promulgation of the Guidelines is a welcome move for the advertising 
industry and consumer public alike. Given the current ubiquity of social media usage and the increasing 
prominence and importance of digital marketing channels in their ability to reach a mass audience, there 
is little doubt that social media marketing will take centre-stage in the advertising world in the years to 
come. As such, the introduction of the Guidelines is a key step taken towards ensuring that such digital 
marketing media are a reliable and truthful channel of communications between businesses and 
consumers. As the digital sphere continues to evolve and new challenges emerge, the Guidelines provide a 
useful baseline from which new standards can be developed. 
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Please feel free to also contact Knowledge and Risk Management at eOASIS@rajahtann.com 
 
 
 
 
ASEAN Economic Community Portal 
 
With the launch of the ASEAN Economic Community (“AEC”) in December 2015, businesses looking to tap the 
opportunities presented by the integrated markets of the AEC can now get help a click away. Rajah & Tann Asia, 
United Overseas Bank and RSM Chio Lim Stone Forest, have teamed up to launch “Business in ASEAN”, a portal that 
provides companies with a single platform that helps businesses navigate the complexities of setting up operations in 
ASEAN. 
 
By tapping into the professional knowledge and resources of the three organisations through this portal, small- and 
medium-sized enterprises across the 10-member economic grouping can equip themselves with the tools and know-
how to navigate ASEAN’s business landscape. Of particular interest to businesses is the "Ask a Question" feature of 
the portal which enables companies to pose questions to the three organisations which have an extensive network in 
the region.  The portal can be accessed at http://www.businessinasean.com/. 
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Our regional contacts 
RAJAH & TANN  Singapore RAJAH & TANN REPRESENTATIVE OFFICE China 

  

Rajah & Tann Singapore LLP 

9 Battery Road #25-01 

Straits Trading Building 

Singapore 049910 

T  +65 6535 3600  F  +65 6225 9630 

sg.rajahtannasia.com 

Rajah & Tann Singapore LLP 

Shanghai Representative Office 

Unit 1905-1906, Shui On Plaza, 333 Huai Hai Middle Road 

Shanghai 200021, People's Republic of China 

T  +86 21 6120 8818   F  +86 21 6120 8820 

cn.rajahtannasia.com 

  

R&T SOK & HENG  Cambodia RAJAH & TANN NK LEGAL Myanmar 

  

R&T Sok & Heng Law Office 

Vattanac Capital Office Tower, Level 17, No. 66 

Preah Monivong Boulevard, Sangkat Wat Phnom 

Khan Daun Penh, 12202 Phnom Penh, Cambodia 

T  +855 23 963 112 / 113   F  +855 963 116 

kh.rajahtannasia.com 

*in association with Rajah & Tann Singapore LLP 

Rajah & Tann NK Legal Myanmar Company Limited 

Unit 08, Level 7, HAGL Myanmar Centre, 

192 Kaba Aye Pagoda Road, Bahan Township, 

Yangon, Myanmar 

T  +95 9 73040763 / +95 1 657902 / +95 1 657903 

F  +95 1 9665537 

mm.rajahtannasia.com 
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ASSEGAF HAMZAH & PARTNERS Indonesia RAJAH & TANN Thailand 

  

Assegaf Hamzah & Partners 

 

Jakarta Office 

Menara Rajawali 16th Floor 

Jalan DR. Ide Anak Agung Gde Agung Lot #5.1 

Kawasan Mega Kuningan, Jakarta 12950, Indonesia 

T  +62 21 2555 7800   F  +62 21 2555 7899 

www.ahp.co.id 

Rajah & Tann (Thailand) Limited 

973 President Tower, 12th Floor, Units 12A-12F 

Ploenchit Road, Lumpini, Pathumwan 

Bangkok 10330, Thailand 

T  +66 2 656 1991   F  +66 2 656 0833 

th.rajahtannasia.com 

 RAJAH & TANN Lao PDR 

Surabaya Office 

Pakuwon Center, Superblok Tunjungan City 

Lantai 11, Unit 08 

Jalan Embong Malang No. 1, 3, 5, Surabaya 60261, Indonesia 

T +62 31 5116 4550   F +62 31 5116 4560 

 

Rajah & Tann (Laos) Sole Co., Ltd. 

Phonexay Village, 23 Singha Road, House Number 046/2 

Unit 4, Saysettha District, Vientiane Capital, Lao PDR 

T  +856 21 454 239   F  +856 21 285 261 

la.rajahtannasia.com 

* Assegaf Hamzah & Partners is an independent law firm in 

Indonesia and a member of the Rajah & Tann Asia network. 

 

 

CHRISTOPHER & LEE ONG Malaysia RAJAH & TANN LCT LAWYERS Vietnam 

  

Christopher & Lee Ong 

Level 22, Axiata Tower, No. 9 Jalan Stesen Sentral 5, 

Kuala Lumpur Sentral, 50470 Kuala Lumpur, Malaysia 

T  +60 3 2273 1919   F  +60 3 2273 8310 

www.christopherleeong.com 

*in association with Rajah & Tann Singapore LLP 

Rajah & Tann LCT Lawyers 

 

Ho Chi Minh City Office 

Saigon Centre, Level 13, Unit 2&3 

65 Le Loi Boulevard, District 1, HCMC, Vietnam 

T  +84 8 3821 2382 / +84 8 3821 2673   F  +84 8 3520 8206 

  

  Hanoi Office 

 Lotte Center Hanoi - East Tower, Level 30, Unit 3003,  

54 Lieu Giai St., Ba Dinh Dist., Hanoi, Vietnam 

 T +84 4 3267 6127   F +84 4 3267 6128 

www.rajahtannlct.com 

  

 
 

Rajah & Tann Singapore LLP is one of the largest full service law firms in Singapore, providing high quality advice to an impressive list of 
clients.  We place strong emphasis on promptness, accessibility and reliability in dealing with clients. At the same time, the firm strives 
towards a practical yet creative approach in dealing with business and commercial problems. As the Singapore member firm of the Lex 
Mundi Network, we are able to offer access to excellent legal expertise in more than 100 countries.  
 
Rajah & Tann Singapore LLP is part of Rajah & Tann Asia, a network of local law firms in Singapore, Cambodia, China, Indonesia, Lao 
PDR, Malaysia, Myanmar, Thailand and Vietnam. Our Asian network also includes Singapore-based regional desks focused on Japan and 
South Asia.    
 
The contents of this Update are owned by Rajah & Tann Singapore LLP and subject to copyright protection under the laws of Singapore 
and, through international treaties, other countries. No part of this Update may be reproduced, licensed, sold, published, transmitted, 
modified, adapted, publicly displayed, broadcast (including storage in any medium by electronic means whether or not transiently for any 
purpose save as permitted herein) without the prior written permission of Rajah & Tann Singapore LLP. 
 
Please note also that whilst the information in this Update is correct to the best of our knowledge and belief at the time of writing, it is 
only intended to provide a general guide to the subject matter and should not be treated as a substitute for specific professional advice for 
any particular course of action as such information may not suit your specific business and operational requirements. It is to your 
advantage to seek legal advice for your specific situation. In this regard, you may call the lawyer you normally deal with in Rajah & Tann 
Singapore LLP or e-mail Knowledge & Risk Management at eOASIS@rajahtann.com. 
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